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OPTION B1 2,900 SF

Ground Floor
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OPTION B2 6,660 SF

Ground Floor 2,900 sq. ft. + Second Floor 3,760 sq. ft.

Bloor Street West

) 1
—

¥ [ L
%; FHC » Y
i {}
-\] % :HEJ
—_——
_||.___
I\

1 1\ Ground Floor

f = —
1
lI | 0 = =

Bloor Street West



N | NSRS L "‘l

DEMISING OPTION C

OPTION (1 8,172 SF

Entire Ground F'loor

Laneway

OPTION C2 15,858 SF

Entire Ground 8,172 sq. ft. + Entire Second Floor 7,686 sq. fi.
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Ideal location offering retailers the

best of both worlds -the quaint i
charm & boutique feel of Yorkville
and the high foot traffic of Bloor via

the laneway.

Laneway connecting ‘
Bloor & Cumberland/
Village of Yorkville Park
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B1LOOR STREET WEST

CANADA’S PREMIER HIGHSTREET

Bloor Street West represents the pinnacle of Canadian high-street retail. The Bloor corridor is
recognized internationally as one of the top ten shopping destinations in the world, with high-
end fashion uses dominating the street front. Retailing on Bloor is characterized as uniformly
high-end, including a strong concentration of flagship stores for both global luxury brands
and Canadian retail icons such as Holt Renfrew and Harry Rosen. The area boasts 2.3 million
sq. ft. of retail space, 1.5 million of which is street-front. Retail sales performance along the
Bloor Street corridor between Yonge Street and Avenue Road often exceeds $2,500 per sq. ft.
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BLOOR-YORKVILLE EXPERIENCING
EXTENSIVE INTENSIFICATION

Bloor-Yorkville is experiencing dramatic intensification with a series
of high end residential and retail uses in the immediate vicinity of
the property. There are 33 condominium projects in various stages of
development totaling more than 10,000 units in this node.
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A $100 million redevelopment of the
Manulife Centre is expected to be complete
next year and will feature a 50,000 sq. ft.
Eataly.

50 BLOOR ST WEST | 83 STOREYS
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The Bloor-Yorkville node has experienced
unparalleled residential intensification.
With the average sale price of over $1,709
per sq. ft., these new residential projects
will reinforce the node’s retail appeal with
a significantly intensified immediate trade

\= :'I ' 3
e

area.



City of Toronto

6.0 million

People in the Greater Toronto Area

4th largest

City in North America
(Mexico City, NYC, LA)

Toronto Ranked
“Best Place to Live”

By the Economist

43 million people visited
Toronto last year, spending
$8.8-billion. China, was the
second-highest source of
tourists.

Retail accounts for 77%

of overall Chinese tourist
spending, with luxury goods
contributing a high percentage.




CONTACT

Arlin Markowitz*

Senior Vice President

416 815 2374
arlin.markowitz@cbre.com

Gene P. Spiegelman*®
Principal & Vice Chairman
212 750 6565

gspiegelman(@ripcony.com

*Sales Representative
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This disclaimer shall apply to CBRE Limited, Real Estate Brokerage, and to all other divisions of the Corporation; to include all employees and independent contractors (“CBRE”).
The information set out herein, including, without limitation, any projections, images, opinions, assumptions and estimates obtained from third parties (the “Information”) has not
been verified by CBRE, and CBRE does not represent, warrant or guarantee the accuracy, correciness and completeness of the Information. CBRE does not accept or assume
any responsibility or liability, direct or consequential, for the Information or the recipient’s reliance upon the Information. The recipient of the Information should take such steps
as the recipient may deem necessary fo verify the Information prior to placing any reliance upon the Information. The Information may change and any property described in
the Information may be withdrawn from the market at any time without notice or obligation to the recipient from CBRE. CBRE and the CBRE logo are the service marks of CBRE
Limited and/or its affiliated or related companies in other countries. All other marks displayed on this document are the property of their respective owners. All Rights Reserved.



